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OVERALL PERFORMANCE

W 2017 | 2018
HOTEL GUESTS (000)
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HOTEL GUESTS

392,274 B UAE  Non UAE 3,704,437
HOTEL GUESTS SEPTEMBER YTD (JANSEP) HOTEL GUESTS
2018 . 2018
v A
6.7% +4.3%

F From
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PERFORMANCE BY REGION

ABU DHABI Al AIN Al DHAFRA
% Change vs % Change vs % Change vs
SEPTEMBER 2018 Actual PreviousYear Actual PreviousYear Actual PreviousYear
GUESTS 350,199 -5.8% 32,973 -143% T 9,102 8.8%
OCCUPANCY RATE 69% 57% 55% 28% 39% 4.4% °©
ALOS DAYS 25 05% 1.9 23% ° 2.3 -38.3%
REVENUES (M AED) 330.5 74% 20.7 -20.4% 105 14.2%
ARR (AED) 282 4.9% 254 20.0% 384 242%
REVPAR (AED) 196 -10.3% 140 222% 151 20.9%
SUPPLY AND TORTIONALITIESYTD2018
ABU DHABI N 29%
132Hotels with UAE :
27,806rooms China I 9%
india I 8%
AL DHAFRA uk I 5%
11Hotelswith United States 1 4%
1,207rooms I ®
Philippines B %
vae N o7 AL AIN
china I 12% 19Hotels with
Saudi Arabia [ 9% R Fooms
India T 7% uac I /5%
uk B 5% oman I 8%
United States - 5% India . 5%

ABU DHABI
YTD (JANSEPRO18 Acal - %6Change vs
GUESTS 3,273,003 4.6%
OCCUPANCY RATE 72% 1.9% °©
ALOS DAYS 2.6 1.7%
REVENUES (M AED) 33327 33%
ARR (AED) 319 53%
REVPAR (AED) 229 3.6% T
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Al AIN Al DHAFRA
Actual %Change vs Actual %Change vs

PreviousYTD PreviousYTD
328,922 02% 102,512  103%
57% 23% 43% T2% T
1.9 1.2% * 2.1 -16.5%
213.2 11.7% T 141.7 12% T
281 12.3% 564 3.4%
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PERFORMANCE BY STAR RATING

A DELUXE SUPERIOR  STANDARD
L 1PROOMS B ROOMS  (R\(A) 4 SEROOMS I9HOTELS  1SHOTELS LLHOTELS
’ ' @ @ ' 3,32IROOMS 17,13ROOMS 615RO0OMS

HOTEL GUESTS (000) HOTEL GUESTS (000)
Il SEPTEMBER 208¥ SEPTEMBER 2018 B YTD2017M YTD 2018

177 163
1,454560

606 594
152 159 114 97 53 41

4 Star 3-1 Star Deluxe Superior Standard

3-1 Star Deluxe Superior Standard 5 Star
OCCUPANCY RATE (%)

5 Star 4 Star

81%
81%79% TA%TA% 71908905 |10 T2%T3% 719475%

73% 0
0 72% 629663%

75%730, o,
73% 72%689 66% @304

66%

5Star 4 Star 3-1Star Deluxe Superior Standard 5Star 4 Star 3-1Star Deluxe Superior Standard
ARR (AED)

496 474

419 402 333 309

237 213 206 184

314
296 253 596 207 157

230 197 150 147 215199 189 180

5Star 4 Star 3-1Star Deluxe Superior Standard 5Star 4 Star 3-1Star Deluxe Superior Standard

TOPNATIONALITIES YT2018

5 Star 4 Star 3-1 Star
UAE 32% UAE 31% UAE 24%
China 12% India 8% India 15%
UK 7% China 8% Philippines 7%
India 5% Philippines 4% Egypt 5%
United States 5% UK 4% Pakistan 5%
Germany 5% Egypt | 4% Saudi Arabia| 3%
Deluxe Superior Standard
UAE 36% UAE 349% UAE 18%
India 6% India 12% India 12%
Saudi Arabia 6% Philippines 5% Philippines 9%
United States 6% Saudi Arabia| 5% Pakistan 7%
UK 5% Egypt 4% Egypt 6%
Philippines 4% Pakistan | 4% Saudi Arabia 6%
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UPCOMING EVENTS

Professional Workshops at Qasr Muwaiji Abu Dhabi Dash 2018

[F] Oct23-Dec26,2018 [F] Oct23,2018
@ Qasr Al Muwaiii, Al Ain @ Al Khalidiya Park, Abu Dhabi

FREE CULTURE FREE SPORTS

Photography Studio Opening MNWR
[(] Oct03-Oct31,2018 [(] Oct10-Nov04,2018

@ Manarat Al Saadiyat, Abu Dhabi @ Warehouse421, Abu Dhabi

FREE ARTS FREE ARTS

November 2018

Japanese Connections: The Birth of
Modern Décor

7] Sep0&-Nov 24,2018

Louvre Abu Dhabi, Abu Dhabi

TICKETED ARTS

Beach Weekends at A'l Bahar

[] Oct12-Dec29,2018

@ Al Bahar, Abu Dhabi Corniche, Abu Dhabi

FREE FAMILY

La Scala Academy Rising Stars Abu Dhabi Art 2018

[] Novo9,2018 (5] Nov14-Nov17,2018

@ Emirates Palace, Abu Dhabi @ Manarat Al Saadiyat, Abu Dhabi

TICKETED ARTS TICKETED ARTS

The Fifth National Traditional Handicrafts
Festival

Emirati Traditional Games Exhibition

[#] Nov01,2018-Jul 01,2019
[¥] Nov01-Nov 17,2018

Q Al Qattara Arts Centre, Al Ain
Q Souq Al Qattara, Al Ain

FREE CULTURE
FREE CULTURE

Fordetailedlist of events please chetittps://abudhabievents.ae/en/Pages/default.aspx
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Yas Fitness Festival

[ Nov16-Nov 17,2018

Q Gateway Park South, Yas Island, Abu Dhabi

FREE FAMILY

=37 g

International Real Estate & Investment
Show (IREIS 2018)

[] NovO01-Nov03,2018

@ ADNEC, Abu Dhabi

FREE BUSINESS


https://abudhabievents.ae/en/Pages/default.aspx

SEPTEMBER18
DCT ABU DHABI NEWS

The Department of Culture and Tourism- Abu Dhabiinaugurates

* B @Al Gahwa : DCTAbu Dhabi has inauguratedthe W. AR
Gahwd)CoffeeHouse)initiative at ManaratAl Saadiyabn Saadiyat
Island Bait Al Gahwais a key elementof DCTAbu5 K | GthaRegy
to revive authentic heritage and traditions. It aims to provide
licenses for operating tourism projects that offer a reallife
simulation of the traditional Emirati processof preparing and
servingcoffee

Abu Dhabi Takes Top Spot in 2018 Safest Cities in the World Rank
Abu Dhabi has been named the safest city in the world for the seco
year running byNumbeq a website that curates and collates data to
RS@St 2L) GKS ¢ zonfilR@bEdatébhshl&bSuéicities daid
countries worldwide.

Surpassing more than 300 cities across the world, including Tokyo,
WELIYZ . FaSts adzyAOKI |yR ASy
topped the list as the most secure city in the world, with the emirate
safety index rising from 86.46 points for the first half of last year to
88.26 points during the first six months of this year.

The Department of Culture and TourismAbu Dhabi Launches
New Destination Campaign, A Series of Extraordinary Stof¥ST
AbuDhabihas significantly upped the ante on global marketing
with the introduction of a major new international promotional
campaign. This latest activity will build upon a destination identity
that has already attracted record numbers of guests to the emiraté
for two successive years, and will be supported by increased
worldwide media investment across all channels

Atthe heart of this evolved campaign will be a collection of new
brand films showcasing real people living in the emirate who
through their own unique lifestyle embody its personality and
depth of offer.Thefirst two of these films will featur&atemaAl
Hameliaseka G @ t SR W/ I YSt 2 KA &LISNBNJI
G2 SYGiSNIKSNIIFyAYlLfa Ayid2 GKS
pageants, and The§ekatjacartNI OAy 3 GSSy I 38§

S

D

versed in where to find fun and thrills

NgAbu Dhabi Records10.5% Growth in
nd Hotel GuestsStayingIn Emirate For

Month Of August The number of

S Netel guests staying in Abu Dhabi

during August rose by 10.5%
compared to the same month in

Y bo17, Witk Sdoublé g drovght ihIA

most key  source  markets
underpinning the upward trend,
latest figures released by DCT Abu
Dhabi for the S Y A NJhdsBit@lify
sectorhaverevealed

With the S Y A NJpdpSi&ity with

visitors boosted by Abu Dhabi
Summer Season, ! dz3 dzadsulisi
showthat 5 / ¢t&getsof improving
upon 201 a recordbreaking
numbersof guestarrivals,when close
to five million people stayedin the

emirate,arefirmly ontrack

In total 477,606 visitorsenjoyedstays
atoneof Abub K | dé2fQdielsand
hotel apartments during August, an
increase of more than 45,000 over
August 2017. For the first eight
months of the year, the figuresshow
Abu Dhabi has recorded more than
3.31 million guests,a 5.8% boost in
the total number of hotel gueststo
the emiratecomparedto lastyear.
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GLOSSARY

Availablerooms for sale

Occupied rooms

Occupancy Rate, %

Hotel Guests

Guests Nights

Average Length
of Stay (ALOS)

Total revenues

Average room
(daily) rate
ARR/ADR

Revenue per
available room
RevPAR

Disclaimer:

Number of rooms available during the month covered by the report
excluding outof-order (a room status term indicating that a room is
scheduled for maintenance, refurbishment, deep cleaning, etc.)

Number of roomaised on a daily basis including complimentary
rooms.

Occupancy is the percentage of available rooms that are occupied,
calculated by dividing the number of occupied rooms by the available
rooms.

Number of guests staying in the hotel including those who occupied
complimentary or norrevenue generating rooms either for dayay
or overnightstay.

Number of night guests spent in the hotel regardless of the type of
rooms theyoccupy.

Average number of nights guests spent in a single stay, calculated b
dividing guest nights biyotel guests.

Revenugyenerated byhotelsfrom alltheir operationsjncluding
service charge anxes.

A ratio that indicates average roorate and to what extent rooms are
being upsold or discountedgalculated by dividing room revenue by
the number ofoccupied rooms. (excludes complimentary & house ust

Revenue per Available rooms, calculated by dividing the total
revenues by totalooms in hotel minusut-of-service rooms

A Allrights are reserved regarding the data contained in the Department of Culture and TquxtswDhabi (DCT Abu Dhabi) attachepart

A Thecontent and data included in the report are subject to alteration with the emergence of more accurate data or the acqtitbitidull
required data, in accordance with the requirements of the data updating process or audit conducted in accordance lefgislatfda and

procedures.

A DCTAbu Dhabi shall not be held accountable to the requestor or any other parties regarding alterations made to the dataatianfor
contained in this report as a result of the updating process, the conducted audit, the emergence of new data obtainednieosh paerseas

sources, or in any other case.
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